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4.1 Corporate Signage

Signage04
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4.1 Corporate SignagesSignage

When dealing with any piece of signage,
the main purpose is visibility and legibility.
Always position the Brand Signature at a
height and dimension that best displays it.

This includes use of different materials
and textures. The Brand Signature
may be raised, protruded or backlit. Whenever possible, try to 

position the Brand Signature 
within the maximum allocated 
clear space. The unit of clear 
space is defined by 1 x ‘O’ of the 
Logotype. This allows the Brand 
Signature to be read clearly and 
to maximise its impact.

Where space limitations occur, the 
Brand Signature may sit within 		
a minimum of 1 x ‘O’ of the 	
allocated clear space.

Corporate Signages Corporate Signages with Graphic Expression

Corporate
Signages



40Copyright © Thomson Fertility. All Rights Reserved. 2025

4.1Signage

When dealing with any piece of signage,
the main purpose is visibility and legibility.
Always position the Brand Signature at a
height and dimension that best displays it.

This includes use of different materials
and textures. The Brand Signature
may be raised, protruded or backlit.

Whenever possible, try to position the Brand 
Signature within the maximum allocated clear 
space. The unit of clear space is defined by 1 x ‘O’ 
of the Logotype. This allows the Brand Signature 
to be read clearly and to maximise its impact.

Where space limitations occur, the Brand Signature may sit within
a minimum of 1 x ‘O’ of the allocated clear space.

Corporate Signages

Corporate Signages with Graphic Expression

Corporate
Signages

 

Corporate Signages
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5.1 	 Application on Collaterals
5.2	 Poster: Vertical
5.3	 Poster: Horizontal
5.4	 Brochure
5.5	 Banners

Print
Application
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Application
on Collaterals

5.1 Application on CollateralsPrint Application

When creating a brand-based poster
advertisement, remember less is more.
Use a strong and suitable image or illustration 
and a key headline to create impact and 
deliver the message.

Always keep the Brand Signature
highly visible when placing it on an image 
background. Posters can adopt the basic
design elements to maintain the 		
Thomson Fertility look and feel.

These include the Brand Signature, brand 
imagery, the primary and secondary 
corporate colours and the corporate 
typefaces.

Brand Signature
Always keep the Brand
Signature highly visible
when placing it on an image
background. It should
try to be at the top right
corner of the collateral.

Imagery
Imagery that supports the
brand, conveying a loving
and healthy lifestyle.

Graphic Elements
Taken from Thomson’s logo 
and simplify it to make it 
more recognizeable.   
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Poster: 
Vertical

5.2 Poster: VerticalPrint Application

Brand Signature
Always keep the Brand
Signature highly visible
when placing it on an image
background. It should
try to be at the top right
corner of the collateral.

Imagery
Imagery that supports the
brand, conveying a loving
and healthy lifestyle.

Supporting Typography
Other typefaces may
be utilise to support
the imagery and
communication.

Graphic Elements
Taken from 

Thomson’s logo and 
simplify it to make it 
more recognizeable   

Colour spectrum 
beyond the primary 

and secondary 
palette may be 

added and utilise.

Colour Palette
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Poster: 
Horizontal

5.3 Poster: HorizontalPrint Application

Colour spectrum 
beyond the primary 

and secondary 
palette may be 

added and utilise.

Colour Palette

Graphic 
Elements
Taken from 
Thomson’s logo 
and simplify it 
to make it more 
recognizeable   

Imagery
Imagery that 
supports the
brand, 
conveying 
a loving
and healthy 
lifestyle.



45Copyright © Thomson Fertility. All Rights Reserved. 2025

Brochure

5.4 BrochurePrint Application

Colour spectrum 
beyond the primary 

and secondary 
palette may be 

added and utilise.

Colour Palette

Graphic 
Elements
Taken from 
Thomson’s logo 
and simplify it 
to make it more 
recognizeable   

Imagery
Imagery that supports 
the brand, conveying 
a loving and healthy 
lifestyle.
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Banners

5.5 BannersPrint Application

Colour spectrum 
beyond the primary 

and secondary 
palette may be 

added and utilise.

Colour Palette Graphic 
Elements
Taken from 
Thomson’s logo 
and simplify it 
to make it more 
recognizeable   

Imagery
Imagery that supports 
the brand, conveying 
a loving and healthy 
lifestyle.
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The basic visual components to communicate our brand 
are included in this document and a digital copy of all 
brand elements can be obtained from the Group Public 
Relations & Communications team.

The power to bring our brand to life lies in our hands.
All the decisions we make to communicate the brand
must be driven by our brand positioning.

No part of this document can be edited or reproduced.
The photography shown in this manual is illustrative 
and not intended for commercial use. Always ensure 
that copyright is obtained for commissioned or sourced 
photography intended for commercial use.

Note

47Copyright © Thomson Fertility. All Rights Reserved. 2025


